Research Report:
Mobile Presence of
Leading U.S. Retailers




about the research

2ergo, a leading provider of mobile strategy and technology solutions,
performed a study of the top retailers in the United States to understand
how many are optimizing their reach on mobile devices.

We looked at STORES’ Top 100 Retailers (including their
portfolio companies) and STORES’ Top 50 Favorite Retailers.

StORES

ngﬂﬁﬁb - Ve classified the resulting 161 rctailers into six categories:
Clothing & Department Stores (including superstores)
Consumer Electronics

Grocery, Pharmacy & Convenience Stores

Home, Office Supply, Automotive & Pets

Restaurants & Fast Food

Sporting & Leisure Goods
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This means that

58%

of top U.S.
retailers have a

MOBILE for mobile
WEBSITE




Mbobile Sites by Retailer Category:

MSItE's



of those with a mobile site,

offer

PURCHASING OF
GOODS & SERVICES



1 oo% W Home My Account

Products v Weekly Ad Stores

Nikon- Coolpix L24 14.0-Megapixel
Digital Camera- Red
Model: Coolpix L24 Red | SKU: 1987084

Hlike |1

Shipping: Usually leaves our
warehouse in 1 business day
Store Pickup:

Find in store

ﬁ More Images Special offers are available.
Check full site for details.
Share this product Free shipping on this item
= G n On Sale
reg $119.99
click to view price

Only 7 %

[E® Add to Wish Lists




of those with a mobile site,

offer
inventory
locators



CHANGE LOCATION

SHOPPERS WORLD CENTER
In Stock
2.07 miles

1 WORCESTER ROAD
FRAMINGHAM, MA 01701

Phone# (508) 620-5570

Store# 2430
3.2 outof 5

Qy (1)

L4 Available online

|4 Store pickup ENFIELD COMMONS
4 Sold in stores In Stock

h local store availabili 66.06 miles

Inventory locators are most common in
Consumer Electronics (50%) & Home, Office, Auto & Pets (43%)



Sign In | Register g

Sign Up for Text Alerts

1 4 0/ Have we got a deal for you!
OII]Y Get special offers, sales alerts, and exclusive
update texts-every week. There isn't an easier

of top U S retai]_ers lnclude an way to get more savings from Sears.

Just enter your mobile number to shop smarter

on their mobile website -
Sign Me Up

Msg & Data Rates May Apply. Must be 18
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a look at
smartphone applications
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50%

of top U.S. retailers
have at least one

SMARTPHONE
APP

This means that
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Smartphone Apps by Retailer Category:
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on how many

SVMIARTPH

platforms have top
retailers launched

apps?

Platforms included in study:
'



APPS

which do top

RETAILERS

choose?
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96% 56% 17%



of those retailers with an app...
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Clothing & Department Stores 100% 61% 12%
Consumer Electronics 86% 71% 9%
Grocery, Pharmacy & Convenience 94% 33% 5%
Home, Office, Auto & Pets 91% 73% 6%
Restaurants & Fast Food 100% 50% 4%

Sporting & Leisure Goods 100% 50% 17%



comparing
mobile sites vs. apps



Which channel do Restaurants & Fast Food prefer?

have mSites

THINK
Menu oursmc

THE BUN,

have apps BACK TO MAIN PAGE

WHY PAY MORE®! VALUE MENU

FRESCO

VOLCANO MENU

TACO SALADS

TACOS




Which channel do Groceries, Pharmacies &

Convenience Stores prefer?
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0000
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[ compared to 31% of retailers with stores ]

amazoncom  Peapod @ ( newsgy.-



summary

Almost three-quarters of top retailers have a mobile presence through an

mSite or App, but many are still missing key opportunities to
generate revenue and engagement through the mobile channel

Slightly more retailers have an mSite than an application, recognizing that

the mobile web has broader reach; with continued browser
enhancements such as HTMLY5, this trend will likely continue

Retailers prefer to launch iPhone apps, but could extend reach with
Android; BlackBerry will likely remain “out of stock”

Features included on mSites and Apps vary by retailer category, but all

retailers would do well to capture mobile opt-ins as SMS still has the
widest reach

Retailers should be thinking about the mobile phone as not only a stand-
alone distribution channel, but also a way to drive customers to physical

stores and interact with existing customer loyalty programs



2ergo

2ergo is a provider of mobile strategy and mobile technology solutions across
many sectors, including retail. We help companies create mobile experiences
that increase consumer engagement and drive customer loyalty.

Data is accurate as of June 2011.
For a list of the retailers included in this study, please contact us.



